Competing to win in a DIGITAL
and DATA DRIVEN world
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A LOT HAS CHANGED IN 10 YEARS §
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GROWTH IN SHARE PRICE OVER THE LAST 10 YEARS
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Source: Nasdaq 2016



= DA m
‘U - 3 ‘1 - A oA
R P S 310331 ST
01‘1.0.101101010101 = ]
PN Wy AAdAg R R PR P A
DARAAAADADADADDAAAAA
A A AAADAADADA0DAO0D
B -0 FE W v.m.)..,,.c - & b w.
O A" AT 1ADAAAAAaAA MO A DADDAAANE™m A
e e e e O e O
A DA " AT A DADAD A

L) Sy Wyl Wl GLE) ey Sy GLD) Sl GLS) sy evey ove

ADAAAAAADADADDODAAAMA

AMHAA A0 0 08000
A AR I A TR AN S AT A D

L A A AD A A ADD AT D AR A
D+ " """ 1 T DA " """ 00 ADD0D" " A"

_bUnuﬂth1nlthnU01hl1hl1h0

T o0 DA DADO0O"A-"A"3

—
m bnllllnllnl




USING ANALYTICS & SPORTS SCIENCE
LEICESTER CITY WIN







ORGANISATION FOCUS CUSTOMERS FOCUS Design starts

from outside in
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CUSTOMERS ARE @
EASIER TO ENGAGE
THAN EVER.
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DIGITALLY CONNECTED [I&

SOCIALLY NETWORKED %{*I
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¥120,748.589,125

$ 17,787,226,799 parsszs ... manis et o S 2 Y0

24 hours ; $17.73 billion



DIGITAL IN SOUTH AFRICA >

TOTAL ACTIVE ACTIVE SOCIAL MOBILE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIA USERS CONNECTIONS SOCIAL USERS
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ok.73 26.84 13.00 85.53 10.00

MILLION MILLION MILLION MILLION MILLION

URBANISATION: 65% PENETRATION: 49% PENETRATION: 24% vs POPULATION: 156% PENETRATION: 18%

« Sources: Wikipedia; InternetLiveStats, InternetWeordStats; Facebook, Tencent, VKontakte, Livelnternat; GEMA Intelligence



The bank of tomorrow will not

be a place people go to. L et
- . . Visit / Month

Instead, it will go with them

wherever they go.
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AFRICA IS OUR

HOME, /- *
HER CIROWA

75% of internet traffic in Africa is
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via mobile.
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THE BANK
THAT KNOWS ME

1. A single and complete
connection with every customer

2. A personalised bank for
every moment in life

THE BANK
THAT EMPOWERS ME

1. An entire bank in
every customers pocket

2. A toolbox for
every financial need

p

THE BANK
THAT DELIVERS FOR ME

1. Areliable partner
for life and business

2. Africtionless
and dependable
payment experience
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Smart Watch

Share Trading Web Trader Instant Money eMarket Trader
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% ' We have made payment effortless” >
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DEMOGRAPHIC

1. Metrics

NEXT BEST PRODUCT
NEXT BEST DIALOGUE

LIFE STAGE
CREDIT SCORE EQEEIF\]ACT@N
ASPIRATIONS
PSYCHOGRAPHICS | yA-J= (CURRENT &
=== POTENTIAL)
BALANCE SHEET
SENERAL INCOME STATEMENT
HAVE MY DATA QUALITY
WANT LOYALTY
LIKE CREDIT RISK RATING
DISLIKE CREDIT HISTORY
Soe AL T CURRENT CREDIT
= AML RISK SCORE
= FRAUD RISK SCORE
UTILISATION
'-11-
CONTEXT
A LIFE EVENTS
BUREAU EVENTS
TRIGGERS GEOGRAPHIC

BUREAU
VENDORS
SOCIAL MEDIA
GOVERNMENT

ACCOUNTS
CHANNELS
FREQUENCY
VALUE
GEOGRAPHY
FLOW OF FUNDS

FEES

COSTS

CAPITAL

PROFIT
LIFETIME VALUE

CONTACT HISTORY
CAMPAIGNS
OFFERED PRODUCTS
FLOW OF FUNDS
GEOGRAPHY Touc
CHANNEL
SERVICE
PARTNERS

oints

FINANCIAL SECURITY
Savings
Insurance

Children’s Education
Retirement Planning
Estate Management

MY REMINDERS

Life Event
MY BUDGET
MY FINANCIAL VAULT
PEOPLE LIKE ME
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.4 Improvement cycle ;'

. -
Learn from ‘
CUSTOMERS
ht * Talk to customers .
4 * Observe customers
Measure with L :
IMPROVEMENTS

EXPERIMENTS

*  Product experiments
*  Marketing experiments

*  Improve product
*  Improve marketing
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FIRST EVER KIDZ APP IN SOUTH AFRICA @




Best Offer to
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n Customers @‘










DIGITISING INSURANCE
o - CLAIMS.
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MONEY
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Virtual and Physical Cards™

To change the way people think about foreign
currency and create a seamless, safe and
simple experience to send, spend and exchange
foreign currency with your mobile phone.
Physical Cards coming soon!

«’ Shyft
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GET CLOSER THAN EVER TO
YOUR CUSTOMERS. SO
CLOSE THAT YOU TELL THEM
WHAT THEY NEED WELL
BEFORE THEY REALISE IT
THEMSELVES

Steve Jobs, CEO, Apple
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THANK YOU FOR LISTENING !

Arigatd Obrigado Asante sana
Oh yeh rah don -

Ni khensile Merci

~ Dankie Ke a Ndolivhuwa
Zikomo Kwambiri Ke a leboga

Ngiyabonga Siyabonga
Siyabonga kakulu Ro livhuwa Enkosi



